
REPORT ON RETAIL PRICE INDICES OF SELECTED CONSUMER
ITEMS IN LAGOS AREA DURING THE SECOND QUARTER OF 19EE

l. Movement of Price lndices
Retail prices of selected consumer items in the l-agos

area continued to rise during the second quarter of 1988.
The trend which began since the beginning of the year largely
reflects the impact of the poor agricultural harvest in 1987,
and the reflationary policy stance of the federal government.

The all item price index was 1223.1 (November 1975 =
100), representhg increases of 15.8 and 36.1 percent over
the levels in the first quarter of 1988, and second quarter of
1987 respectively. All the indices contributed to the record
increase in the aggregate index (See Table l).

At 1407.8. the food index recorded increases of 16.l
and 44.0 percent vis'a-vis the levels in the preceding quarter
and corresponding quarter of 1987. Despite the significant
aggregate increase of 34.0 percent in the price index of
staples over the level in the first quarter of 1988, mild
increases of 6.9,4.2 and 1.3 percent were recorded in the
price indices of meat flsh & eggs, oils & fats and vegetables
fruits & nuts respectively. The sharp increases noticed in
the prices of white gari (126.6 percent) white grain maize
(125.0 percent), coloured gari (177.2 percent), brown
beans (83.8 percent) millet (79.'l percent) and yam flour
(78.5 percent) over the levels a yeat aro, resulted mainly
from the added demand of thes€ produce by the industrial
consumers.

The price index of beverages & drinks was 823.9,
representing increases of 8.6 and 32.5 p€rcent over the
first quarter of 1988 and the second quarter of 1987
respectively. Apart from the price ofTea which fell by 1.7
percent and that of soft drinks which stagnaled relative to the
preceding quarter, the increas€s in the prices of other items
contributed to the increase of 8.6 per cent recorded over the
level in the first quarter of 1988.

Other items in which significant price increases were
also recorded include inter alia: tobacco (20.3 per cent),
fuel and light (15.4 per cent), and clothing (6.0 per cent).
While the price increase in fuel and light was influenced by
increases in the prices of firewood and charcoal the
celebration of various festivals in the quarter bechme the
major contributory factor for the price increase in clothing.

2. Inter-Marke t Price Variationsr
A mixed pattern of intermarket price variations was

observed among the markets sampled in the l-agos area
during the quarter. For instance, a medium-sized tuber of
yam cost an average of I{5.65 at Alayabiagba market
compared with !{5.88 and N6.75 for the same weight at
Aguda and Sangrouse markets.

Gari which has been quite scarce in recent times remained
the cheapest at Oyingbo market where a 2.00 kg measure
of either the yelfow or white bland was sold for ]r{6.38.
The pdce of this commodity remained highest at Itafaji
where the unit of measure was sold for N8.00. The 2.8kg
of imported rice was I+15.75 at Alayabiagba market while
the same measure was sold for N17.00 at Ereko market.
Howeyer, the same measure was most expensive at Sangrouse
market where it cost N17.88. A 2.5kg measure of brown
beans was sold for N21.50 at ltafaji market, compared with

!416.50 at Ereko and Tejuoso markets respectively. At
Festac market, the 2.6k8 unit of yellow maize cost N7.00
while the same unit of measurement attracted H9.00 and
N9.40 respectively at Itafaji, and Ereko markets. The price
of fresh beef was found to be expensive in all the markets
surveyed. At Lawanson market, lkg cost H13.80, while the
measure was relatively cheaper at Sabo market, where it
cost Nl3.00. The price of a medium-sized life fowl attracted
H19.00 at lkeja market, compared with N 14.50 at Awolowo
market. A bottle of palm oil an equiyalent of 72 cl.
was sold for l*3.20, !{2.70 and H3.02 respectively at Sabo,
Jankara and Aguda markets. Also a 72 c[. of ground nut
oil at Alayabiagba market cost H3.80 while at Ereko and
Irafaji markets the same measure cost N4.25 and |,i4.50
respectively, ln the quarter under review, prices of green

v€getables were basically uniform in all the markets sampled.
Other items which maintained fairly uniform prices include
crates of soft drinks, orange fruits arld pawpaw.

Factors accounting for the intermarket price variations
were market locations, accessibility, unabridled trading
activities and the rising transpodation costs, as a result
of the sharp increases in the prices of motor vehicles and
spare parts.
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Some items sold with local reasures like Olodo, cigarette cup,
beer bottlc, etc have been converteil to standard units such as
kilograms.
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SUMMARY OF RETAIL PRICE INDICES OF SELECTED CONSUMER
rTEMS IN LAGOS AREA FOR 2ND QUARTER 1988

(NOVEMEER 1975 = 10O)

Table I

2rd QqiJter lst Quaner 2nd Qusrter PercentaSe chalEe
betweel

Component t9E1
(1)

l9E8
(2)

1988
(3)

(D & (2)
(4t

(2) & (3)
(s)

A. Food
(i) staples
(ii) Meat, Fish & Eggs
(iii) Oils & Fats
(iv) Veg, Fruits & Nurs

B. Bev. & Drbks
C. Tobacco
D. Fuel & Light
E. Clothing

All ltems

977.'l
135.0

1329.8
5 21.1
898.8
62)..7
444.7
5 33.3

1424.3
899.0

1212.2
1010.7
1556.?

760.5
957.0
758.5
433.0
619.4

r508.3
1055.9

1407.8
1354.4
t663.7

969.6
823.9
52t.1
714.8

1598.1
1221.r

44.0
84.3
25.t
52.1
7.9

32.5
11.2
34.0
t2.2
36. r

l6.l
34.0
6.9
4.2
1.3
8.6

20.3
15.4
6.0

15.8

RETAIL PRJCE IN'DICES OF SELECTED CONST-IMER
TEMS IN LAC,OS AR.EA FOR 2ND QUARTER T988

(NOVEMBER 1975 = 100)

Table 2

Component

2nd Quafier lst Quarter 2nd Quarter Percentage Change

1987
(1)

1988
(2\

1988
(3)

(1) & (3)
(4)

(2) & (3)
(s)

A. Food
(i) Staples

Yam Tuber
Gari: coloured
Gari: white
Rice - Uncle Ben's
fuce - Local
Beans - Blown
Beans - White
Yam - flour
Millet
Maize - Yellow Grain
Maize - White Grain
Plantain

(ii) Meat, Fish & Esss
Beef fresh
Pork - fresh
Fowl - life
Fish - fiesh
Fish dried
Ground nut

B. Bev. & Drinks
Ovaltine
Bournvita
Tea
Coffee Nescafe
Milk - Peak
Baby food - SMA
Bird's Custard
Nido
St. Louis Sugar
Tate & Lyle Sugar
Sd1
Dubonnet Wioe
Palrn Wine
Star Beer
Harp Beer
Stout - Guinness
Fanta
Coca - Cola

C. Tobacco
TaJget
Gold LeaI
Benson & Hedges

t212.2
1010.7
658.9

t 160.3
I1s0.8
966.6
868.4

1046.9
1031.9
65 1.5
820.6
963.5
990.4

1104.5
15 5 6.7
2026.1
1842.3
1062.1
953.8
902.O
75 0.3
?58.5
97 9.5
875.1
'7 46.9

1386.7
1255.3

992.5
996.4

44.0
84.3
7 3.5

r11.2
126.6
46.0
45.6
83.8
7 6.t
78.5
79.1
76.8

125.0
t1 .6
25.1
25.1
35.7
25.6
44.8
13.9
14.1
32.5
29.0
18. r
5.7

15.2
20.5

-8.4
5 ?.8

977.1
735.0
571.0

'716.s

758.4
690.'l
694.2
682.3
518.0
622.2
7 59.3
588.6

1149.3
1329.8
1718.0
t432.s
931.1
833.7
73r.1
632.4
62t.1
875.r
779.1
'7 7 9.2

1281.'7
t0'7 6.4
I157.6
853.9

389.0
251.7

1200.0
699.0
544.1
34s.2
316.?
583.0
5l?.1
5 l7.l
444.',l
464.9
614.1

1494.7

43 3.1
318.0

1233.3
't10.9
't20.0
3s 4.3
368.8
617.0
524.0
524.0
433.0
4',t 6.9
588.9

1468.3

t40?.8
1354.4
990.8

1580.8
1668.7
1107.5
1005.6
1215.8
t20t.4
924.4

l1l8.r
1342.8
1324.5
1351.7
1663.7
2r49.1
1944.6
I169.3
1207.5
832.4
121.',|
823.9

I129.0
920.4
734.4

I4'7 6.5
t29',t.6
1060.5
1341 .3

47 3.4
354.3

1286.7
'7 42.8
818.7
394.6
409.t
660.6
524.0
s24.0
5 21.1
5 31.8
?88.9

1609.3

21.7
40.8

7.2
6.3

50.3
14.3
29.2
13.3

1.3
1.3

t7 .2
t4.4
17.0
1.3

l6.t
34.0
50.4
36.2
45.0
1.4.6

15.8
21.9
16.4
41.9
36.3
39.4
33.7
22.4

5.9
6.1
5.6

10.0
25.3

-'t .1
3.8
8.6

15.3
5.2
1.1
6.5
3.4
6.9

3s.2

9.3
11.4
4.3
4.5

13.1
11.4
10.9

7.1
0.0

22

0.0
20.3
11.5
34.0

9.6
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REIAIL PR'CE INDrcES OF SELECTED CONSUMEN,
ITEIIS IN I.A@8 ARXA FOR TtlE S€COND QUARTER OP I9E8

(NOVF-MBER 1975 - l0O)
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